How can we predict the
nm aconomic crisis?
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Economics for Beginners
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Can economics help
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What is an economy?

When a group of people is making choices about what to do, buy or
sell it creates an economy. An economy can be very small or really
big, depending on the number of people making choices.

An economy is created by...

..a group of people
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I'llmop the floor if
you do the dishes.
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--.the people living or
working in a town or city.

8hould I drive or take All our concert
the bus to go to work? tickets are sold out!
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If we spend more money 8hould we open
on city parks, there will another shop?
be less to give to schools
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together on a graph.
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Many, many markets
As well as marketplaces with stalls, there are all
examples of everyday markets.

MR. SWISH WATCHES

St. Anna's School
est. 1986

Good luck!
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If there's more supply than there is demand, it sends a signal to a seller to
lower prices.
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Nobody’s buying MY

'9 ‘ mangoes. I should lower the
F | S price to tempt people over.
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Whenever Liz spends time catching 1 fish Whenever Liz spends time collecting 1
it costs her the time she could have spent coconut it costs her 1/9 of a fish.
collecting 9 coconuts. That's expensive. That's cheap.
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Changing incentives

When externalities cause market failure; it's often up to a government
to try to fix things. Spending money is one solution, but the real goal
is to change the way businesses - and people - behave
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Governments use incentives to influence the way consumers behave, too

Often they are trying to fix many externalities at once:
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Government offers money to
bicycle commu!els
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